
Filtering Out the News

Introduction

In the era of ubiquitous information, the media plays 

an increasingly pivotal role in shaping our perceptions 

of the world and influencing our decisions. However, 

behind the facade of objectivity and neutrality, a more 

insidious  reality  often  lurks—the  manipulation  of 

information for political, economic, and social agendas.

Filtering  Out  the  News  delves  deep  into  the  murky 

depths  of  media  propaganda,  exposing  the  intricate 

mechanisms  by  which  the  media  can  subtly  sway 

public  opinion  and  control  the  narrative.  Drawing 

inspiration from the groundbreaking work of Edward 

Herman  and  Noam  Chomsky,  this  book  provides  a 

comprehensive analysis of the propaganda model and 

its far-reaching implications for society.
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Through a series of incisive case studies and thought-

provoking discussions, Filtering Out the News uncovers 

the ways in which the media can distort facts, suppress 

dissenting  voices,  and  manufacture  consent  for 

questionable  policies.  From  the  war  in  Iraq  to  the 

climate  crisis,  from  social  justice  issues  to  political 

campaigns, the book lays bare the media's complicity in 

shaping  public  opinion  and  perpetuating  harmful 

narratives.

Moreover, Filtering Out the News explores the complex 

relationship between media and technology, examining 

how the rise of social media and the proliferation of 

digital platforms have both amplified and transformed 

the power of propaganda. The book also delves into the 

challenges of media literacy in a world saturated with 

information and misinformation,  and offers practical 

strategies  for  discerning  the  truth  and  resisting 

manipulation.
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Ultimately, Filtering Out the News is a clarion call for 

media  accountability  and  transparency.  It  empowers 

readers  with  the  knowledge  and  tools  they  need  to 

critically  evaluate  the  information  they  consume, 

demand a more ethical and equitable media landscape, 

and ensure that the media serves as a true watchdog of 

power, rather than a weapon of manipulation.
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Book Description

Filtering Out the News exposes the insidious world of 

media propaganda, revealing the hidden mechanisms 

by which the media can manipulate public opinion and 

control  the  narrative.  Drawing  inspiration  from  the 

groundbreaking work of  Edward Herman and Noam 

Chomsky, this book provides a comprehensive analysis 

of  the  propaganda  model  and  its  far-reaching 

implications for society.

Through a series of incisive case studies and thought-

provoking discussions, Filtering Out the News uncovers 

the ways in which the media can distort facts, suppress 

dissenting  voices,  and  manufacture  consent  for 

questionable  policies.  From  the  war  in  Iraq  to  the 

climate  crisis,  from  social  justice  issues  to  political 

campaigns, the book lays bare the media's complicity in 

shaping  public  opinion  and  perpetuating  harmful 

narratives.
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Moreover, Filtering Out the News explores the complex 

relationship between media and technology, examining 

how the rise of social media and the proliferation of 

digital platforms have both amplified and transformed 

the power of propaganda. The book also delves into the 

challenges of media literacy in a world saturated with 

information and misinformation,  and offers practical 

strategies  for  discerning  the  truth  and  resisting 

manipulation.

Ultimately, Filtering Out the News is a clarion call for 

media  accountability  and  transparency.  It  empowers 

readers  with  the  knowledge  and  tools  they  need  to 

critically  evaluate  the  information  they  consume, 

demand a more ethical and equitable media landscape, 

and ensure that the media serves as a true watchdog of 

power, rather than a weapon of manipulation.

This book is essential reading for anyone who wants to 

understand the hidden forces that shape the media we 

consume  and  the  world  we  live  in.  Its  insights  are 
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invaluable  for  journalists,  scholars,  activists,  and 

anyone concerned about the future of democracy and 

the integrity of our public discourse.
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Chapter  1:  Unmasking  the  Media's 

Facade

The Illusion of Objectivity

Objectivity is a cornerstone of journalistic ethics, yet it 

is  often  more  of  an  aspiration  than a  reality.  Media 

outlets  are  inevitably  shaped  by  the  biases  and 

perspectives  of  their  owners,  editors,  and  reporters. 

These biases can influence everything from the stories 

that are covered to the way they are framed.

One of the most pervasive forms of media bias is the 

illusion of objectivity. This is the idea that journalists 

can  and  should  report  on  the  news  without  any 

personal or political bias.  However, as media scholar 

Robert  W.  McChesney  has  argued,  "Objectivity  is  a 

myth."

McChesney  points  out  that  all  journalists  have  a 

worldview that shapes the way they see the world and 

the stories they choose to cover. These worldviews are 
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often  influenced  by  the  journalist's  social  class, 

education, and political beliefs.

For example, a journalist who comes from a wealthy 

background may be more likely to sympathize with the 

views of the wealthy and powerful. A journalist who is 

a member of a minority group may be more likely to 

cover stories about discrimination and social justice.

The  illusion  of  objectivity  can  lead  to  a  number  of 

problems. First, it can make it difficult for readers to 

trust  the  information  they  are  consuming.  If  they 

believe  that  journalists  are  biased,  they  may  be  less 

likely to believe what they read or hear.

Second,  the  illusion  of  objectivity  can  prevent 

journalists from holding those in power accountable. If 

journalists believe that they must be neutral, they may 

be  less  likely  to  criticize  the  government  or  other 

powerful institutions.
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Third, the illusion of objectivity can stifle diversity in 

the media. If journalists believe that they must conform 

to a narrow definition of objectivity, they may be less 

likely to cover stories that challenge the status quo.

It is important to recognize that there is no such thing 

as perfect objectivity. All journalists have biases, and it 

is impossible to completely eliminate them. However, 

journalists can strive to be fair and accurate in their 

reporting.  They  can  also  be  transparent  about  their 

biases  so  that  readers  can  make  informed  decisions 

about the information they are consuming.
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Chapter  1:  Unmasking  the  Media's 

Facade

The Power of Propaganda

Propaganda  is  a  potent  tool  that  has  been  used 

throughout history to shape public opinion and control 

the  narrative.  In  the  hands  of  skilled  manipulators, 

propaganda  can  be  incredibly  effective  in  swaying 

people's beliefs, attitudes, and behaviors.

One of the most insidious aspects of propaganda is its 

ability  to  distort  reality  and  create  a  false  sense  of 

consensus.  By  selectively  presenting  information, 

suppressing  dissenting  voices,  and  amplifying 

messages that support a particular agenda, propaganda 

can  create  the  illusion  that  a  certain  viewpoint  is 

universally held. This can make it difficult for people to 

see  alternative  perspectives  and  challenge  the 

dominant narrative.
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Propaganda can also be used to demonize opponents 

and create a climate of fear and distrust. By portraying 

certain  groups  or  individuals  as  threats  to  society, 

propaganda  can  justify  discrimination,  violence,  and 

even  war.  This  has  been  a  common  tactic  used  by 

authoritarian regimes throughout history, but it is also 

employed by corporations and other powerful interests 

to silence dissent and maintain their control.

In the modern world, propaganda is no longer limited 

to traditional media outlets such as newspapers, radio, 

and television. The rise of social media and the internet 

has  created  new  channels  for  the  dissemination  of 

propaganda, making it easier than ever for individuals 

and organizations to spread their messages to a wide 

audience.  This  has  both  positive  and  negative 

implications,  as  it  allows  for  the  dissemination  of 

alternative  viewpoints  and  the  mobilization  of 

grassroots movements, but it also provides a platform 

for the spread of misinformation and hate speech.
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To counter the power of propaganda, it is essential to 

be aware of its tactics and to develop critical thinking 

skills. This involves being able to evaluate information 

objectively,  identify  biases,  and  recognize  when 

someone is trying to manipulate your beliefs. It is also 

important to seek out diverse sources of information 

and to be open to considering alternative perspectives.

By  staying  informed  and  being  vigilant  against 

propaganda, we can protect ourselves from its harmful 

effects and ensure that our decisions are based on truth 

and reason, not manipulation and deceit.
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Chapter  1:  Unmasking  the  Media's 

Facade

Media Concentration and Ownership

Media concentration,  the increasing control  of  media 

outlets by a few large corporations, is a major threat to 

democracy. When a small number of companies own 

most of the media, they have the power to shape public 

opinion and control the flow of information. This can 

lead to a less informed citizenry and a more polarized 

society.

There are many factors that have contributed to media 

concentration  in  recent  years,  including  the  rise  of 

cable and satellite television, the consolidation of the 

newspaper industry, and the growth of the internet. As 

a result, a few large media conglomerates now control 

a  vast  majority  of  the  media  outlets  in  the  United 

States.
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For  example,  the  Walt  Disney  Company  owns  ABC, 

ESPN, and Marvel. Comcast owns NBCUniversal, which 

includes NBC, MSNBC, and CNBC. AT&T owns CNN, TBS, 

and TNT.  These  companies  have a  vested interest  in 

maintaining the status quo and promoting their own 

agendas.  They  are  less  likely  to  give  a  voice  to 

dissenting opinions or to challenge the powerful.

Media  concentration  has  a  number  of  negative 

consequences for society. It can lead to:

 Less diversity of opinion in the media

 More biased and inaccurate reporting

 Less accountability for those in power

 A more polarized society

It  is  important  to  be  aware of  the dangers  of  media 

concentration  and  to  support  policies  that  promote 

media diversity and independence. We need a media 

system  that  is  truly  representative  of  the  people  it 

serves,  not  one that  is  controlled  by a  few powerful 

corporations.
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This extract presents the opening three 

sections of the first chapter.

Discover the complete 10 chapters and 

50  sections  by  purchasing  the  book, 

now available in various formats.
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Discover the complete 10 chapters and 

50  sections  by  purchasing  the  book, 
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