
Media and Truth

Introduction

The  media  plays  a  crucial  role  in  shaping  public 

opinion and understanding of various societal  issues, 

including labor. However, there is a growing concern 

that the mainstream media often presents a biased and 

distorted view of labor and labor issues. This bias can 

have a significant impact on public attitudes towards 

labor  unions  and  workers'  rights,  as  well  as  on  the 

outcomes of labor disputes.

In their book, Pasquale De Marco, a renowned expert 

on  media  and  labor,  delves  into  the  complex 

relationship between the media and labor. Drawing on 

a  wealth  of  research  and  case  studies,  Pasquale  De 

Marco  argues  that  the  media  has  consistently 

presented a negative and inaccurate portrayal of labor 

unions  and  workers,  while  amplifying  the  voices  of 
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corporate  interests.  This  skewed  coverage  has 

contributed  to  a  decline  in  public  support  for  labor 

unions and a weakening of workers' rights.

Pasquale De Marco examines the historical context of 

media bias against labor, tracing its roots back to the 

early days of industrialization. The author shows how 

the  media  has  often  served  as  a  mouthpiece  for 

corporate  propaganda,  promoting  a  narrative  that 

demonizes  unions  and portrays  workers  as  lazy  and 

greedy.  This  narrative  has  been  reinforced  by  the 

increasing  concentration  of  media  ownership  in  the 

hands  of  a  few  powerful  corporations,  which  have 

their  own  vested  interests  in  maintaining  the  status 

quo.

The  book  also  explores  the  role  of  technology  in 

shaping the media's coverage of labor. The rise of social 

media and the 24-hour news cycle have intensified the 

pressure  on  journalists  to  produce  sensational  and 

attention-grabbing  content,  which  often  leads  to  a 
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simplistic  and superficial  treatment of  complex labor 

issues.

Pasquale  De  Marco  offers  a  nuanced  and  insightful 

analysis  of  the  complex  relationship  between  the 

media and labor,  exposing the biases and distortions 

that have shaped public opinion on these issues.  The 

book  provides  a  valuable  resource  for  anyone 

interested in understanding the role  of  the media in 

society and the challenges facing the labor movement 

in the 21st century.
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Book Description

Pasquale  De  Marco,  a  leading  expert  on  media  and 

labor, offers a groundbreaking analysis of the complex 

relationship  between  the  media  and  labor  in  Media 

and Truth. Drawing on a wealth of research and case 

studies,  Pasquale  De  Marco  reveals  how  the 

mainstream media has consistently presented a biased 

and distorted view of labor unions and workers, while 

amplifying the voices of corporate interests.

This skewed coverage has contributed to a decline in 

public  support  for  labor  unions  and a  weakening of 

workers'  rights.  Pasquale  De  Marco  examines  the 

historical context of media bias against labor, tracing 

its roots back to the early days of industrialization and 

showing  how  the  media  has  often  served  as  a 

mouthpiece for corporate propaganda.

The  book  also  explores  the  role  of  technology  in 

shaping  the  media's  coverage  of  labor.  Pasquale  De 
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Marco demonstrates how the rise of social media and 

the 24-hour news cycle have intensified the pressure on 

journalists  to  produce  sensational  and  attention-

grabbing content, which often leads to a simplistic and 

superficial treatment of complex labor issues.

Media and Truth is a must-read for anyone interested 

in understanding the role of the media in society and 

the challenges facing the labor movement in the 21st 

century.  Pasquale De Marco provides a nuanced and 

insightful analysis of the complex relationship between 

the  media  and  labor,  exposing  the  biases  and 

distortions that  have shaped public  opinion on these 

issues.

With  Media  and  Truth,  Pasquale  De  Marco  offers  a 

valuable  resource  for  scholars,  policymakers, 

journalists, union leaders, and workers alike. The book 

is a call for a more balanced and accurate portrayal of 

labor in the media, and for a renewed commitment to 

workers' rights and social justice.

5



Chapter 1: The Illusion of Objectivity

The Mainstream Media's Supposed Neutrality

The  mainstream  media  often  presents  itself  as  a 

neutral  and objective observer of  events,  claiming to 

report  the news without  bias  or  prejudice.  However, 

this claim is often contradicted by the reality of media 

coverage, which is often skewed towards the interests 

of  powerful  individuals  and  institutions,  including 

corporations and the government.

This bias is particularly evident in the media's coverage 

of labor issues. For example, studies have shown that 

the media is more likely to report on strikes and other 

labor  disputes  from  the  perspective  of  management 

than  from the  perspective  of  workers.  This  bias  can 

have a significant impact on public opinion, as it can 

lead  people  to  view  labor  unions  and  workers  in  a 

negative light.
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The media's  bias against  labor is  often rooted in the 

fact that the media is owned and controlled by a small 

number of wealthy individuals and corporations. These 

individuals and corporations have a vested interest in 

maintaining  the  status  quo,  which  includes  keeping 

labor unions weak and workers divided.

The media's bias against labor is also reinforced by the 

way that journalists are trained. Many journalists are 

taught  to  view the  world  from a  detached,  objective 

perspective.  This  can  lead  them  to  overlook  the 

experiences  and  perspectives  of  workers,  who  are 

often seen as being too emotional or subjective.

The  media's  bias  against  labor  has  a  number  of 

negative consequences. It can make it more difficult for 

workers to organize and bargain collectively, and it can 

lead to public policies that are harmful to workers. It 

can  also  contribute  to  a  climate  of  fear  and distrust 

between workers and management.
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The mainstream media's claim to neutrality is a myth. 

The media is a powerful tool that can be used to shape 

public opinion and advance the interests of the wealthy 

and  powerful.  This  is  particularly  evident  in  the 

media's coverage of labor issues, which is often biased 

against  workers  and  labor  unions.  This  bias  has  a 

number of negative consequences for workers and for 

society as a whole.
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Chapter 1: The Illusion of Objectivity

How  Corporate  Interests  Shape  News 

Coverage

Corporate interests  play a  significant  role  in shaping 

news  coverage,  often  influencing  the  way  that  labor 

issues  are  reported.  This  influence  can  be  exerted 

through  a  variety  of  means,  including  advertising 

revenue,  ownership  of  media  outlets,  and  lobbying 

efforts.

Advertising Revenue:

One of  the most  direct  ways  that  corporate  interests 

influence  news  coverage  is  through  advertising 

revenue.  Many  news  organizations  rely  heavily  on 

advertising  revenue  to  fund  their  operations,  and 

corporations  that  advertise  with  these  organizations 

have the power to influence the news content that is 

produced. For example, a corporation may threaten to 

pull  its  advertising  from  a  news  organization  if  the 

9



organization  publishes  content  that  is  critical  of  the 

corporation  or  its  products.  This  can  lead  to  news 

organizations self-censoring their  content in order to 

protect their advertising revenue.

Ownership of Media Outlets:

Another  way that  corporate  interests  influence news 

coverage is through ownership of media outlets. Many 

media outlets are owned by large corporations, which 

have a vested interest in promoting their own interests 

and the interests of their shareholders. This can lead to 

a  bias  in  news  coverage  towards  corporate 

perspectives and away from the perspectives of labor 

unions and workers. For example, a media outlet that 

is owned by a corporation may be less likely to report 

on labor strikes or other forms of labor protest, as this 

could reflect poorly on the corporation.

Lobbying Efforts:
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Corporations  also  influence  news  coverage  through 

lobbying efforts. Lobbying is the practice of attempting 

to  influence  government  officials  in  order  to  secure 

favorable  policies  or  outcomes.  Corporations  often 

lobby  government  officials  to  pass  laws  that  benefit 

their interests, such as laws that weaken labor unions 

or  make  it  more  difficult  for  workers  to  organize. 

Corporations  may  also  lobby  government  officials  to 

pressure news organizations to report  on issues in a 

way that is favorable to corporate interests.

The influence of corporate interests on news coverage 

can have a  significant  impact  on public  opinion and 

policymaking. When the media presents a biased and 

distorted view of labor issues, it can lead the public to 

develop negative  attitudes  towards  labor  unions  and 

workers.  This  can  make  it  more  difficult  for  labor 

unions  to  organize  workers  and  advocate  for  better 

wages and working conditions. Additionally, it can lead 

to  policymakers  enacting  laws  that  are  harmful  to 

workers,  such  as  laws  that  make  it  easier  for 
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corporations  to  fire  workers  or  outsource  jobs 

overseas.

12



Chapter 1: The Illusion of Objectivity

The Myth of the Independent Journalist

The myth of the independent journalist is a powerful 

one.  It  is  the  idea  that  journalists  are  objective 

observers  who  report  the  news  without  bias  or 

favoritism. However, this myth is simply not true.

Journalists  are  human  beings,  and  like  all  human 

beings, they have biases and opinions. These biases can 

influence the way they report the news, sometimes in 

subtle ways that are difficult to detect.

One of the most common biases among journalists is 

the corporate bias. This bias is the tendency to favor 

the interests of corporations over the interests of other 

groups,  such  as  workers,  consumers,  or  the 

environment.

Corporate bias can be seen in the way that journalists 

often  report  on  labor  disputes.  For  example,  a 

journalist  with  a  corporate  bias  might  focus  on  the 
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demands  of  management  while  downplaying  the 

concerns of workers. They might also use language that 

is  favorable to  management,  such as  calling workers 

"militant" or "greedy."

Another common bias among journalists is the political 

bias.  This  bias  is  the  tendency  to  favor  one  political 

party or ideology over another.

Political  bias can be seen in the way that  journalists 

report  on elections.  For  example,  a  journalist  with a 

left-leaning bias might focus on the positive aspects of 

the  Democratic  candidate  while  downplaying  the 

positive  aspects  of  the  Republican  candidate.  They 

might  also  use  language  that  is  favorable  to  the 

Democratic  candidate,  such  as  calling  them 

"progressive" or "compassionate."

The  myth  of  the  independent  journalist  is  harmful 

because  it  leads  people  to  believe  that  the  news  is 

objective and unbiased. This can make it  difficult for 
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people  to  make  informed  decisions  about  important 

issues.

It  is  important  to  remember  that  journalists  are  not 

objective observers. They have biases and opinions that 

can influence the way they report the news. When you 

are reading the news,  it  is  important to be aware of 

these biases and to take them into account when you 

are evaluating the information.
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This extract presents the opening three 

sections of the first chapter.

Discover the complete 10 chapters and 

50  sections  by  purchasing  the  book, 

now available in various formats.
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This extract presents the opening three 

sections of the first chapter.

Discover the complete 10 chapters and 

50  sections  by  purchasing  the  book, 

now available in various formats.
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