
The Unraveling Consumer

Introduction

In  recent  decades,  consumption  has  become 

increasingly  central  to  our  lives.  We  are  constantly 

bombarded with messages telling us to buy more, and 

we often define ourselves by what we own. But what 

are  the  consequences  of  this  relentless  pursuit  of 

consumption?

In  The  Unraveling  Consumer,  Pasquale  De  Marco 

explores  the  impact  of  consumption  on  our 

environment, our economy, and our society. Pasquale 

De  Marco  argues  that  our  current  model  of 

consumption is unsustainable and that we need to find 

new ways to live that are less damaging to the planet 

and more fulfilling for ourselves.
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Pasquale De Marco begins by examining the history of 

consumption  in  the  United  States.  He  shows  how 

consumer culture has evolved over time and how it has 

become  increasingly  intertwined  with  our  sense  of 

identity. He then discusses the environmental impact of 

consumption,  focusing  on  the  problems  of  pollution, 

climate change, and resource depletion.

Pasquale  De  Marco  also  explores  the  social  and 

economic  consequences  of  consumption.  He  argues 

that  our  current  model  of  consumption is  leading to 

greater inequality and social unrest. He also discusses 

the impact of consumption on our mental health and 

well-being.

Finally, Pasquale De Marco offers a vision for a more 

sustainable  and  fulfilling  future.  He  argues  that  we 

need to shift our focus from material consumption to 

experiences  and  relationships.  He  also  calls  for  a 

greater  emphasis  on  ethical  consumption  and  social 

responsibility.
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The Unraveling  Consumer is  a  timely  and important 

book  that  challenges  us  to  rethink  our  relationship 

with  consumption.  Pasquale  De  Marco  provides  a 

wealth of evidence to support his arguments,  and he 

offers  a  clear  and  compelling  vision  for  a  more 

sustainable future.

Whether you are a consumer, a business leader, or a 

policymaker, The Unraveling Consumer is a must-read. 

Pasquale De Marco has written a book that will change 

the way you think about consumption and its impact 

on our world.
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Book Description

In  recent  decades,  consumption  has  become 

increasingly  central  to  our  lives.  We  are  constantly 

bombarded with messages telling us to buy more, and 

we often define ourselves by what we own. But what 

are  the  consequences  of  this  relentless  pursuit  of 

consumption?

The  Unraveling  Consumer  explores  the  impact  of 

consumption on our environment,  our economy, and 

our society. Pasquale De Marco argues that our current 

model  of  consumption  is  unsustainable  and  that  we 

need to find new ways to live that are less damaging to 

the planet and more fulfilling for ourselves.

Pasquale De Marco begins by examining the history of 

consumption  in  the  United  States.  He  shows  how 

consumer culture has evolved over time and how it has 

become  increasingly  intertwined  with  our  sense  of 

identity. He then discusses the environmental impact of 
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consumption,  focusing  on  the  problems  of  pollution, 

climate change, and resource depletion.

Pasquale  De  Marco  also  explores  the  social  and 

economic  consequences  of  consumption.  He  argues 

that  our  current  model  of  consumption is  leading to 

greater inequality and social unrest. He also discusses 

the impact of consumption on our mental health and 

well-being.

Finally, Pasquale De Marco offers a vision for a more 

sustainable  and  fulfilling  future.  He  argues  that  we 

need to shift our focus from material consumption to 

experiences  and  relationships.  He  also  calls  for  a 

greater  emphasis  on  ethical  consumption  and  social 

responsibility.

The Unraveling  Consumer is  a  timely  and important 

book  that  challenges  us  to  rethink  our  relationship 

with  consumption.  Pasquale  De  Marco  provides  a 

wealth of evidence to support his arguments,  and he 
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offers  a  clear  and  compelling  vision  for  a  more 

sustainable future.

Whether you are a consumer, a business leader, or a 

policymaker, The Unraveling Consumer is a must-read. 

Pasquale De Marco has written a book that will change 

the way you think about consumption and its impact 

on our world.
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Chapter  1:  The  Rise  and  Fall  of  the 

American Consumer

The Post-War Consumer Boom

After World War II, the United States experienced an 

unprecedented economic boom. The war had created a 

pent-up demand for consumer goods,  and Americans 

were  eager  to  spend  their  newfound  wealth.  The 

government  also  encouraged  consumption  through 

policies such as the GI Bill, which provided low-interest 

loans to veterans for homes and businesses.

The post-war consumer boom was fueled by a number 

of factors, including:

 Rising incomes: Wages rose steadily during the 

post-war period, giving Americans more money 

to spend on consumer goods.

 Increased  availability  of  credit: Credit  cards 

and  installment  plans  made  it  easier  for 
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Americans to buy big-ticket items like cars and 

appliances.

 Growth of suburbs: The suburbs provided more 

space for families to live and for businesses to 

operate. This led to the development of shopping 

malls and other retail centers.

 Mass marketing: Advertisers used mass media 

to create demand for new products and services.

The post-war consumer boom had a profound impact 

on American society. It led to the rise of a new middle 

class and the creation of a more affluent society. It also 

helped  to  fuel  the  growth  of  the  suburbs  and  the 

development of a more consumer-oriented culture.

However, the post-war consumer boom also had some 

negative  consequences.  It  led  to  increased  pollution 

and environmental degradation. It also contributed to 

the rise of consumer debt and the decline of traditional 

values.
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The post-war consumer boom eventually  came to an 

end in the early 1970s. The oil crisis and the recession 

of the 1970s led to a decline in consumer spending. The 

rise of foreign competition also made it more difficult 

for American businesses to compete.

The  end  of  the  post-war  consumer  boom  marked  a 

turning point in American history. It led to a period of 

economic stagnation and social  unrest.  It  also forced 

Americans  to  rethink  their  relationship  with 

consumption.
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Chapter  1:  The  Rise  and  Fall  of  the 

American Consumer

The Rise of Mass Merchandising

The rise of mass merchandising in the United States in 

the  early  20th  century  revolutionized  the  way 

Americans shopped. Prior to this time, most Americans 

purchased  their  goods  from  small,  local  stores. 

However,  the  growth  of  large  retail  chains  such  as 

Sears, Roebuck and Company and J.C. Penney made it 

possible for consumers to purchase a wider variety of 

goods at lower prices.

Mass merchandising was made possible by a number 

of  factors,  including  the  development  of  new 

technologies such as the steam engine and the railroad. 

These technologies made it possible to transport goods 

more  quickly  and  efficiently  than  ever  before. 

Additionally,  the  growth  of  the  middle  class  in  the 
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United States created a new market for mass-produced 

goods.

The rise of mass merchandising had a profound impact 

on American society. It made it possible for consumers 

to purchase a wider variety of goods at lower prices, 

which in turn led to a rise in the standard of living for 

many  Americans.  Additionally,  mass  merchandising 

helped to create a more national culture, as consumers 

across the country were exposed to the same products 

and advertising.

However,  the  rise  of  mass  merchandising  also  had 

some negative  consequences.  It  led  to  the  decline  of 

small,  local businesses,  and it  also contributed to the 

growth  of  consumer  debt.  Additionally,  mass 

merchandising  has  been  criticized  for  its 

environmental impact, as it  has led to an increase in 

the production and consumption of goods.

Despite these criticisms, mass merchandising remains a 

major force in the American economy. It is estimated 
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that mass merchandisers account for over $1 trillion in 

annual  sales.  Mass  merchandising  has  also  played  a 

major role in the globalization of the economy, as it has 

made it  possible  for  consumers around the world to 

purchase the same products.

Specific Examples of Mass Merchandising

 The  opening  of  the  first  Sears,  Roebuck  and 

Company catalog in 1893

 The opening of the first J.C. Penney store in 1902

 The development of shopping malls in the 1950s 

and 1960s

 The rise of online retailers such as Amazon.com 

in the 1990s and 2000s

The  Impact  of  Mass  Merchandising  on  American 

Society

 Increased consumer choice and lower prices

 Rise  in  the  standard  of  living  for  many 

Americans
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 Creation of a more national culture

 Decline of small, local businesses

 Growth of consumer debt

 Increased environmental impact
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 Chapter 1: The Rise and Fall of the 

American Consumer

 The Globalization of the Retail Industry

In the decades following World War II, the American 

retail industry underwent a profound transformation, 

driven by a combination of factors including the rise of 

mass production, the growth of the suburbs,  and the 

increasing availability of consumer credit. One of the 

most significant developments of  this period was the 

globalization  of  the  retail  industry,  as  American 

companies began to expand their operations overseas 

and foreign companies entered the American market.

The globalization of the retail industry had a number 

of significant consequences. First, it led to a dramatic 

increase in the variety of goods available to American 

consumers. In the past, Americans were largely limited 

to  products  that  were  made  in  the  United  States. 

However, with the rise of global trade, consumers now 
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had access to a wide range of products from all over 

the world.  This  increased variety led to  lower prices 

and greater choice for consumers.

Second, the globalization of the retail  industry led to 

increased  competition  among  retailers.  In  the  past, 

American retailers were largely protected from foreign 

competition  by  high  tariffs  and other  trade  barriers. 

However,  with  the  reduction  of  these  barriers, 

American retailers now had to compete with foreign 

companies  for  the  attention  of  American consumers. 

This  increased  competition  led  to  lower  prices  and 

better service for consumers.

Third, the globalization of the retail industry led to a 

shift in the way that American consumers shopped. In 

the  past,  Americans  typically  shopped at  small,  local 

stores.  However,  with  the  rise  of  global  retailers, 

consumers increasingly began to shop at large, national 

chains. These chains offered a wider variety of goods at 
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lower  prices,  and  they  were  often  located  in  more 

convenient locations.

The  globalization  of  the  retail  industry  has  had  a 

profound impact on the American economy and on the 

lives  of  American consumers.  It  has led to  increased 

variety,  lower prices,  and greater  competition.  It  has 

also led to a shift in the way that Americans shop.
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This extract presents the opening three 

sections of the first chapter.

Discover the complete 10 chapters and 

50  sections  by  purchasing  the  book, 

now available in various formats.
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This extract presents the opening three 

sections of the first chapter.

Discover the complete 10 chapters and 

50  sections  by  purchasing  the  book, 

now available in various formats.
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