
The Political Spot: A Critical Analysis of 

Television Advertising in Politics

Introduction

Political  advertising  on  television  has  become  an 

integral part of American democracy. In the past few 

decades,  the amount of money spent on political  ads 

has skyrocketed, and the use of negative and attack ads 

has  become  increasingly  common.  This  has  led  to 

concerns about the impact of  political  advertising on 

elections and American democracy as a whole.

In  this  book,  we  will  take  a  critical  look  at  political 

advertising on television. We will examine the history 

of political advertising, the different types of political 

ads,  and the impact of political advertising on voters 

and  elections.  We  will  also  consider  the  ethical  and 

regulatory issues surrounding political advertising.
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One  of  the  most  important  questions  about  political 

advertising is whether or not it has a negative impact 

on democracy. Some argue that political advertising is 

a necessary way to inform voters about the candidates 

and the issues. Others argue that political advertising is 

a form of propaganda that is designed to manipulate 

voters and undermine democracy.

Another important question about political advertising 

is whether or not it  is  fair.  Some argue that political 

advertising is a fair way for candidates to compete for 

votes. Others argue that political advertising is unfair 

because  it  allows  wealthy  candidates  and  special 

interest  groups  to  drown  out  the  voices  of  ordinary 

citizens.

In this book, we will explore these and other questions 

about  political  advertising.  We  will  also  provide 

readers with the tools they need to critically evaluate 

political  ads  and make informed decisions  about  the 

candidates and the issues.
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We believe that political advertising is a powerful tool 

that can be used for good or for ill. It is up to us, the 

citizens  of  this  democracy,  to  ensure  that  political 

advertising is used to promote the common good and 

not to undermine it.
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Book Description

In a world where political rhetoric is often divisive and 

misleading, it is more important than ever for citizens 

to be able to critically evaluate the information they 

are  presented with.  This  book provides  readers  with 

the tools they need to do just that.

With  a  focus  on  television  advertising,  this  book 

examines the history, types, and impact of political ads. 

It  also  considers  the  ethical  and  regulatory  issues 

surrounding political advertising. The book is written 

in a clear and engaging style,  making it  accessible to 

readers of all backgrounds.

One  of  the  most  important  questions  about  political 

advertising is whether or not it has a negative impact 

on democracy. This book provides a balanced overview 

of  the  arguments  on  both  sides  of  this  issue.  It  also 

offers  readers  a  framework  for  evaluating  the 
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credibility  of  political  ads  and  making  informed 

decisions about the candidates and the issues.

Another important question about political advertising 

is whether or not it is fair. This book examines the role 

of  money  in  political  advertising  and  the  impact  of 

Super PACs on elections. It also discusses the issue of 

negative and attack ads and the impact they have on 

voters.

This book is a valuable resource for anyone who wants 

to be an informed and engaged citizen in a democracy. 

It  is  also  an  essential  read  for  students  of  political 

science, communication, and public policy.

In this book, you will learn:

 The history of political advertising on television

 The different types of political ads

 The impact of political advertising on voters and 

elections
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 The  ethical  and  regulatory  issues  surrounding 

political advertising

 How to critically evaluate political ads

 How  to  make  informed  decisions  about  the 

candidates and the issues

This  book  is  a  must-read  for  anyone  who  wants  to 

understand  the  role  of  political  advertising  in 

American democracy.
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Chapter 1: The Rise of the Political Spot

The  history  of  political  advertising  on 

television

The  history  of  political  advertising  on  television  is 

relatively short, but it has had a profound impact on 

American  politics.  The  first  political  ad  aired  on 

television in 1952, and since then, political advertising 

has become a staple of American elections.

In  the  early  days  of  political  advertising,  ads  were 

relatively  simple  and  straightforward.  They  typically 

featured a candidate speaking directly to the camera, 

or a narrator reading a prepared statement. Over time, 

however,  political  ads  have  become  increasingly 

sophisticated. Today, political ads often use a variety of 

techniques to grab voters' attention, including humor, 

music, and special effects.

The use of political advertising on television has also 

changed over time. In the early days, political ads were 
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typically  aired  during  the  evening  news.  Today, 

political  ads are aired throughout the day and night, 

and  they  can  be  seen  on  a  variety  of  channels, 

including  cable  news  networks,  local  news  stations, 

and even streaming services.

The rise of political advertising on television has had a 

number of consequences. On the one hand, it has made 

it  possible  for  candidates  to  reach a  wider  audience 

than ever before. On the other hand, it has also led to a 

increase in the cost of running for office. Additionally, 

some  critics  argue  that  political  advertising  has 

contributed  to  the  decline  of  civility  in  American 

politics.

Despite  the  criticisms,  political  advertising  on 

television  is  likely  to  remain  a  fixture  of  American 

elections for many years to come. It is a powerful tool 

that  can  be  used  to  reach  and  persuade  voters,  and 

candidates who want to win elections will continue to 

use it.
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*  The  impact  of  television  advertising  on 

elections

Television  advertising  has  a  significant  impact  on 

elections.  Studies  have  shown  that  political  ads  can 

influence  voters'  perceptions  of  the  candidates,  their 

positions on the issues, and their overall favorability. 

Political ads can also affect voter turnout, and they can 

even help to determine the outcome of elections.

The impact of television advertising on elections is due 

to  a  number  of  factors.  First,  television  is  a  very 

powerful  medium.  It  can  reach  a  wide  audience 

quickly and easily. Second, television ads are often very 

persuasive.  They  are  designed  to  appeal  to  voters' 

emotions and to make them feel a connection with the 

candidate.  Third,  television ads can be repeated over 

and  over  again,  which  can  help  to  reinforce  the 

candidate's message.
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The impact of television advertising on elections is not 

always  positive.  Some critics  argue  that  political  ads 

are often negative and misleading. They also argue that 

political ads can drown out other important voices in 

the  election,  such  as  the  voices  of  the  candidates 

themselves.

Despite the criticisms, television advertising remains a 

powerful force in American elections. It is a tool that 

candidates use to reach voters and to persuade them to 

vote for them.

* The different types of political ads

There are a variety of different types of political ads. 

Some of the most common types include:

 Spot ads: Spot ads are short, typically 30-second 

ads  that  are  aired  during  television 

programming.  Spot  ads  are  the  most  common 

type of political ad.
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 Image ads: Image ads are longer ads, typically 60 

seconds or more,  that are designed to create a 

positive image of the candidate. Image ads often 

focus  on  the  candidate's  personal  life  or  their 

record in office.

 Issue  ads: Issue  ads  are  ads  that  focus  on  a 

particular  issue.  Issue  ads  are  often  used  to 

attack  the  opponent  or  to  promote  the 

candidate's position on an issue.

 Attack ads: Attack ads are negative ads that are 

designed to  damage  the  opponent's  reputation. 

Attack  ads  often  focus  on  the  opponent's 

personal  life,  their  record  in  office,  or  their 

positions on the issues.

 ** Advocacy ads:** Advocacy ads are ads that are 

paid  for  by  a  group  or  organization  that  is 

supporting or opposing a particular candidate or 

issue.  Advocacy  ads  are  often  used  to  raise 

awareness of an issue or to encourage voters to 

vote for or against a particular candidate.
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The  type  of  political  ad  that  a  candidate  uses  will 

depend  on  a  number  of  factors,  including  the 

candidate's budget, the target audience, and the overall 

campaign strategy.
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Chapter 1: The Rise of the Political Spot

The  impact  of  television  advertising  on 

elections

Television advertising has had a profound impact on 

elections  in  the  United  States.  In  the  early  days  of 

television,  political  ads  were  simple  and 

straightforward, often consisting of a candidate simply 

stating  their  name  and  qualifications.  However,  as 

television became more sophisticated,  so did political 

advertising.  By  the  1960s,  political  ads  were  using 

advanced production techniques and targeting specific 

voter groups.

Today,  television  advertising  is  one  of  the  most 

important tools that candidates use to reach voters. In 

the 2020 presidential election, candidates spent over $2 

billion  on  television  ads.  This  spending  is  not 

surprising,  given  the  fact  that  television  is  the  most 

13



popular  way  for  Americans  to  get  their  news  and 

information.

There is no doubt that television advertising can have a 

significant  impact  on  elections.  Studies  have  shown 

that political  ads can influence voters'  perceptions of 

the candidates, their positions on the issues, and even 

their likelihood to vote. For example, one study found 

that voters who saw a negative ad about a candidate 

were more likely to vote against that candidate.

However,  it  is  important  to  note  that  television 

advertising  is  not  the  only  factor  that  influences 

elections.  Other  factors,  such  as  the  economy,  the 

candidates' personal qualities, and the issues, also play 

a  role.  Nevertheless,  television  advertising  is  a 

powerful tool that can have a significant impact on the 

outcome of elections.
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Here  are  some  of  the  ways  that  television 

advertising can impact elections:

 Name  recognition: Television  advertising  can 

help  candidates  to  build  name  recognition 

among  voters.  This  is  especially  important  for 

candidates who are not well-known or who are 

running for office for the first time.

 Favorability: Television  advertising  can  also 

help  candidates  to  improve  their  favorability 

ratings among voters. This is done by presenting 

the candidates in a positive light and highlighting 

their strengths.

 Issue positioning: Television advertising can be 

used to position candidates on the issues. This is 

done by highlighting the candidates' positions on 

the issues that are most important to voters.

 Get out the vote (GOTV): Television advertising 

can also be used to get out the vote (GOTV) on 

Election Day. This is  done by reminding voters 
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about the importance of voting and encouraging 

them to turn out to the polls.

Conclusion

Television advertising is a powerful tool that can have 

a  significant  impact  on  elections.  Candidates  use 

television  advertising  to  build  name  recognition, 

improve their favorability ratings, position themselves 

on  the  issues,  and get  out  the  vote.  While  television 

advertising  is  not  the  only  factor  that  influences 

elections, it is a factor that candidates cannot afford to 

ignore.
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Chapter 1: The Rise of the Political Spot

The different types of political ads

Political  advertising  on  television  has  evolved 

significantly  over  the  years.  In  the  early  days  of 

political advertising, candidates simply gave speeches 

or  appeared  in  short  films.  Today,  political  ads  are 

more sophisticated and use a variety of techniques to 

reach and persuade voters.

There are many different types of  political  ads,  each 

with  its  own  unique  purpose  and  target  audience. 

Some  of  the  most  common  types  of  political  ads 

include:

 Image  ads: These  ads  focus  on  creating  a 

positive  image  of  the  candidate  and  their 

qualities.  They  often  use  flattering  images  and 

music to make the candidate appear likable and 

trustworthy.
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 Issue ads: These ads focus on a particular issue 

that is important to voters. They often use facts 

and statistics to support the candidate's position 

on the issue.

 Attack  ads: These  ads  attack  the  opponent's 

character  or  record.  They  often  use  negative 

images  and  language  to  make  the  opponent 

appear untrustworthy or unqualified.

 Advocacy  ads: These  ads  advocate  for  a 

particular  cause  or  policy.  They  often  use 

emotional appeals to persuade voters to support 

the cause or policy.

In addition to  these four main types of  political  ads, 

there are also a number of other types of political ads, 

such as:

 Get-out-the-vote  ads: These  ads  encourage 

voters to turn out on Election Day and vote for 

the candidate.
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 Fundraising ads: These ads ask for donations to 

the candidate's campaign.

 Thank-you ads: These ads thank voters for their 

support after the election.

Political  ads  can  be  aired  on  a  variety  of  different 

media  outlets,  including  television,  radio,  and  the 

internet. The type of media outlet that an ad is aired on 

will depend on the target audience that the ad is trying 

to reach.

Political ads can be a powerful tool for candidates to 

reach and persuade voters. However, it is important to 

remember  that  political  ads  are  often  biased  and 

should be evaluated critically.
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This extract presents the opening three 

sections of the first chapter.

Discover the complete 10 chapters and 

50  sections  by  purchasing  the  book, 

now available in various formats.
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Discover the complete 10 chapters and 

50  sections  by  purchasing  the  book, 

now available in various formats.
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