Practical Business Words: English-

Russian

Introduction

This book is a comprehensive guide to the essential
business terms and concepts used in the English and
Russian languages. It is designed to help business
professionals, students, and anyone else who needs to
communicate effectively in a global business

environment.

The book is divided into 10 chapters, each of which

covers a different aspect of business. The chapters are:

1. Business Communication
2. Business Law

3. Business Finance

4. Business Marketing

5. Business Operations



8.
9.

Business Ethics
Business Technology
Business Strategy

Business Economics

10. Business Globalization

Each chapter is further divided into five sections, each

of which covers a specific topic within the chapter. The

sections are:

Introduction

Key Concepts
Real-World Examples
Case Studies

Exercises

The book is written in a clear and concise style, and it is

packed with examples and case studies to help you

understand the concepts. It is also written in a way that

is both informative and engaging.



Whether you are a business professional, a student, or
anyone else who needs to communicate effectively in a
global business environment, this book is a valuable
resource. It will help you to understand the Kkey
business terms and concepts, and it will give you the
skills you need to communicate effectively in any

business situation.

The book is also an excellent resource for anyone who
is interested in learning more about business. It
provides a comprehensive overview of the different
aspects of business, and it is written in a way that is

easy to understand.

I hope you find this book helpful. Please feel free to

contact me if you have any questions.



Book Description

Practical Business Words: English-Russian is a
comprehensive guide to the essential business terms
and concepts used in the English and Russian
languages. It is designed to help business professionals,
students, and anyone else who needs to communicate

effectively in a global business environment.

The book is divided into 10 chapters, each of which

covers a different aspect of business. The chapters are:

e  Business Communication
e Business Law

e Business Finance

e Business Marketing

e Business Operations

e Business Ethics

e Business Technology

e Business Strategy

e Business Economics



e Business Globalization

Each chapter is further divided into five sections, each
of which covers a specific topic within the chapter. The

sections are:

Introduction

e Key Concepts

e Real-World Examples
e (Case Studies

e Exercises

The book is written in a clear and concise style, and it is
packed with examples and case studies to help you
understand the concepts. It is also written in a way that

is both informative and engaging.

Whether you are a business professional, a student, or
anyone else who needs to communicate effectively in a
global business environment, this book is a valuable
resource. It will help you to understand the Kkey

business terms and concepts, and it will give you the



skills you need to communicate effectively in any

business situation.

The book is also an excellent resource for anyone who
is interested in learning more about business. It
provides a comprehensive overview of the different
aspects of business, and it is written in a way that is

easy to understand.
Key Features:

e Comprehensive coverage of the essential
business terms and concepts used in the English
and Russian languages

e (lear and concise writing style

e Packed with examples and case studies

e Written in a way that is both informative and
engaging

e Ideal for business professionals, students, and
anyone else who needs to communicate

effectively in a global business environment



About the Author:

Pasquale De Marco is a business professional with over
20 years of experience in the international business
arena. He has worked with companies of all sizes, from
small startups to large multinational corporations. He
is also a certified trainer and has taught business
communication and other business-related topics to

professionals around the world.



Chapter 1: Business Communication

1. Formal and Informal Communication

Formal and informal communication are two distinct
styles of communication that are used in different
situations. Formal communication is typically used in
business settings, while informal communication is

used in more personal settings.

There are several key differences between formal and
informal communication. First, formal communication
is typically more structured and organized than
informal communication. Second, formal
communication often uses more complex language
than informal communication. Third, formal
communication is typically more impersonal than

informal communication.
Here are some examples of formal communication:

e Business letters



o Resumes
e Presentations

 Contracts
Here are some examples of informal communication:

e  Emails
e Text messages
e Phone calls

e Conversations

It is important to choose the appropriate style of
communication for the situation. Using formal
communication in an informal setting can come across
as being cold and impersonal, while using informal
communication in a formal setting can come across as

being unprofessional.
Here are some tips for using formal communication:

e Use a clear and concise writing style
e Avoid using slang or colloquialisms

e Berespectful of your audience



e  Proofread your work carefully
Here are some tips for using informal communication:

e Be friendly and approachable
e Use conversational language

e Beyourself

By following these tips, you can effectively

communicate in any situation.
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Chapter 1: Business Communication

2. Effective Business Writing

Effective business writing is a skill that can be learned
and improved with practice. By following a few simple
rules, you can write clear, concise, and persuasive

business documents that will get results.

One of the most important rules of effective business
writing is to know your audience. Who are you writing
to? What do they know about the topic? What do they
need to know? Once you know your audience, you can

tailor your writing to their needs.

Another important rule of effective business writing is
to be clear and concise. Get to the point quickly and
avoid using jargon or technical terms that your
audience may not wunderstand. Use simple,
straightforward language and avoid using passive

voice.
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It is also important to be persuasive in your business
writing. This does not mean that you should use
flowery language or make exaggerated claims. Instead,
you should provide evidence to support your claims

and use logical arguments to persuade your reader.

Finally, it is important to proofread your work
carefully before sending it out. Make sure there are no
errors in grammar, spelling, or punctuation. A well-
proofread document will make a good impression on
your reader and will help you to achieve your desired

results.

Here are some additional tips for effective business

writing:

e Use a clear and concise writing style.

e Avoid using jargon or technical terms.

e Be persuasive and provide evidence to support
your claims.

e Proofread your work carefully before sending it

out.
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By following these tips, you can write effective business

documents that will get results.
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Chapter 1: Business Communication

3. Cross-Cultural Communication

Cross-cultural communication 1is the process of
communicating with people from different cultures. It
is a complex and challenging process, but it is essential

for businesses that operate in a global market.

There are a number of factors that can affect cross-
cultural communication, including  language,

nonverbal communication, and cultural values.

Language is the most obvious barrier to cross-cultural
communication. When people speak different
languages, they may not be able to understand each
other's words. Even when people speak the same
language, they may not use the same words to mean
the same things. For example, the word "friend" can

have different meanings in different cultures.

Nonverbal communication is another important

factor in cross-cultural communication. Nonverbal
14



communication includes gestures, facial expressions,
and body language. These cues can communicate a lot
of information, but they can also be interpreted
differently in different cultures. For example, in some
cultures, it is considered rude to make eye contact with

someone who is older or of higher status.

Cultural values are the beliefs and values that are
shared by a group of people. Cultural values can affect
the way people communicate, the way they do
business, and the way they view the world. For
example, in some cultures, it is considered important to
be direct and assertive, while in other cultures, it is

considered important to be indirect and polite.

Cross-cultural communication can be difficult, but it is
essential for businesses that operate in a global market.
By understanding the factors that can affect cross-
cultural communication, businesses can take steps to
improve their communication with people from

different cultures.
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Here are some tips for improving cross-cultural

communication:
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Be aware of your own cultural biases.
Everyone has cultural biases, but it is important
to be aware of them so that they do not affect
your communication with people from other

cultures.

Learn about the cultures of the people you are
communicating with. The more you know about
a culture, the better you will be able to
understand the way people from that culture

communicate.

Be respectful of other cultures. It is important
to remember that there is no one right way to
communicate. Be respectful of the way that
people from other cultures communicate, even if

it is different from your own.

Be patient. Cross-cultural communication can

take time. Don't get discouraged if you don't



understand something right away. Be patient

and keep trying to communicate.

By following these tips, you can improve your cross-
cultural communication skills and build stronger

relationships with people from other cultures.
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This extract presents the opening three

sections of the first chapter.

Discover the complete 10 chapters and
50 sections by purchasing the book,

now available in various formats.
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This extract presents the opening three

sections of the first chapter.

Discover the complete 10 chapters and
50 sections by purchasing the book,

now available in various formats.

21



	Practical Business Words: English-Russian
	Introduction
	Book Description
	Chapter 1: Business Communication
	1. Formal and Informal Communication

	Chapter 1: Business Communication
	2. Effective Business Writing

	Chapter 1: Business Communication
	3. Cross-Cultural Communication

	This extract presents the opening three sections of the first chapter.
	Discover the complete 10 chapters and 50 sections by purchasing the book, now available in various formats.
	Table of Contents
	This extract presents the opening three sections of the first chapter.
	Discover the complete 10 chapters and 50 sections by purchasing the book, now available in various formats.

