
Journalistic Malpractice

Introduction

The media is a powerful force in our society. It has the 

ability to inform, educate, and entertain us. It can also 

be used to manipulate public opinion and control the 

narrative.

In  recent  years,  there  has  been  a  growing  concern 

about the state of journalism. Many people feel that the 

media  is  no  longer  objective  or  trustworthy.  They 

believe that it is too often used to promote the interests 

of the powerful and wealthy, rather than the interests 

of the public.

These  concerns  are  not  without  merit.  There  is 

evidence that the media is often biased in its reporting. 

Studies  have shown that  the media is  more likely  to 

cover stories that are sensational or controversial, even 
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if they are not the most important stories. The media is 

also  more  likely  to  frame  stories  in  a  way  that  is 

favorable to certain groups or individuals.

This  bias  is  not  always  intentional.  Sometimes  it  is 

simply a result of the way that the media operates. For 

example,  journalists  are  often  under  pressure  to 

produce stories that will get attention, and this can lead 

them to focus on stories that are more likely to go viral, 

rather than stories that are more important.

However,  there  is  also  evidence  that  the  media  is 

sometimes intentionally biased. This can be done for a 

variety  of  reasons,  such  as  to  promote  a  particular 

political agenda or to protect the interests of powerful 

individuals or organizations.

Whatever the reason, the result is the same: the public 

is  not  getting  the  information  it  needs  to  make 

informed decisions about the world around them. This 

can have a devastating impact on our democracy and 

our society.
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This book is an attempt to address this problem. It will 

examine the state of journalism today and identify the 

factors that are contributing to the decline in trust in 

the media. It will also offer some solutions for how to 

improve  the  quality  of  journalism  and  restore  the 

public's trust.

This  book  is  essential  reading  for  anyone  who  is 

concerned about the future of democracy and the role 

of the media in society. It is a call to action for all of us 

to  demand  better  from  the  media  and  to  hold  it 

accountable for its actions.
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Book Description

In an era of fake news and alternative facts, it is more 

important  than  ever  to  have  a  media  that  is 

independent,  objective,  and  trustworthy.  Yet,  as  this 

book reveals, the state of journalism today is in crisis.

This book pulls back the curtain on the inner workings 

of  the media and exposes the hidden forces that  are 

shaping the news we consume. It examines the role of 

corporate  influence,  the  rise  of  fake  news,  the 

concentration of media ownership, and the erosion of 

public trust.

The book also offers a roadmap for how to improve the 

quality of journalism and restore the public's trust. It 

calls  for  greater  transparency,  accountability,  and 

diversity in the media. It also argues for the importance 

of media literacy and the need for citizens to be more 

critical of the information they consume.
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This  book  is  essential  reading  for  anyone  who  is 

concerned about the future of democracy and the role 

of the media in society. It is a wake-up call for all of us 

to  demand  better  from  the  media  and  to  hold  it 

accountable for its actions.

This  book  is  a  must-read  for  anyone  who  wants  to 

understand the challenges facing journalism today and 

the role that the media plays in our democracy. It is a 

call to action for all of us to demand better from the 

media and to hold it accountable for its actions.
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Chapter  1:  Unmasking  the  Illusion  of 

Objectivity

The Myth of Neutral Journalism

Journalism is often held up as a paragon of objectivity, 

a  profession dedicated to  reporting the facts  without 

bias  or  prejudice.  However,  this  ideal  of  neutral 

journalism is a myth.

In reality,  all  journalism is subjective.  Journalists are 

human  beings  with  their  own  beliefs,  values,  and 

experiences, and these inevitably shape the way they 

perceive and report the news.

This  is  not  to  say  that  journalists  are  dishonest  or 

intentionally misleading. Most journalists strive to be 

fair and accurate in their reporting. However, even the 

most conscientious journalist cannot completely escape 

their own biases.
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There are a number of factors that can contribute to 

journalistic bias. These include:

 The journalist's  personal  beliefs  and values. 

Journalists  who  hold  strong  opinions  on  a 

particular issue may be more likely to report on 

that issue in a way that supports their views.

 The  journalist's  sources. Journalists  rely  on 

sources to provide them with information. These 

sources may have their own biases,  which can 

influence  the  information  they  provide  to 

journalists.

 The  pressure  to  produce  a  story  that  is 

interesting and engaging. Journalists are under 

pressure  to  write  stories  that  will  grab  the 

attention  of  readers  or  viewers.  This  can  lead 

them  to  focus  on  sensational  or  controversial 

stories, even if they are not the most important 

stories.
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The myth of neutral journalism is harmful because it 

leads people to believe that they can always rely on the 

media to give them an accurate and unbiased account 

of the world. This is simply not true.

Journalists are not robots. They are human beings with 

their own biases and perspectives. This means that the 

news we consume is always filtered through the lens of 

the journalist who reported it.

It  is  important  to  be  aware  of  this  when  we  are 

consuming  news.  We  should  not  simply  accept 

everything we read or hear at face value. We should be 

critical of the information we are presented with and 

try to identify any potential biases.

We should  also  be  aware  of  our  own biases.  We all 

have  biases,  and  these  can  influence  the  way  we 

interpret the news. It is important to be aware of our 

own biases so that we can avoid letting them cloud our 

judgment.
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By being aware of the myth of neutral journalism and 

our own biases,  we can become more informed and 

critical consumers of news.
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Chapter  1:  Unmasking  the  Illusion  of 

Objectivity

The Role of Corporate Influence

Corporate  influence  is  one  of  the  most  significant 

factors  contributing  to  the  decline  of  objectivity  in 

journalism.  Corporations  have  a  vested  interest  in 

shaping the news in a way that benefits their bottom 

line, and they have the resources to do so.

One  way  that  corporations  influence  the  news  is 

through  advertising.  Companies  spend  billions  of 

dollars  each  year  on  advertising,  and  they  use  this 

money to reward media outlets that portray them in a 

positive light  and punish those that  do not.  This  can 

lead  to  a  situation  where  media  outlets  are  more 

concerned  with  pleasing  their  advertisers  than  with 

reporting the news accurately and objectively.

Another way that  corporations influence the news is 

through ownership. Many of the largest media outlets 
10



in  the United States  are owned by corporations,  and 

these  corporations  often  have  a  direct  say  in  the 

content that is produced. This can lead to a situation 

where the news is slanted in favor of the corporation's 

interests,  even  if  it  means  sacrificing  accuracy  and 

objectivity.

For example, a corporation that owns a coal mine may 

pressure a news outlet  that it  owns to downplay the 

negative environmental impacts of coal mining. Or, a 

corporation  that  manufactures  pharmaceuticals  may 

pressure  a  news  outlet  that  it  owns  to  promote  the 

benefits of its drugs, even if there is evidence that the 

drugs are unsafe.

The influence of corporations on the media is a serious 

threat to democracy. When the media is controlled by 

corporations,  it  is  no  longer  able  to  hold  power  to 

account. Instead, it becomes a tool for the powerful to 

manipulate  public  opinion  and  promote  their  own 

interests.
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This is not to say that all corporations are bad actors. 

There  are  many  corporations  that  are  committed  to 

ethical business practices and that support a free and 

independent  press.  However,  the  profit  motive  is  a 

powerful force, and it can lead even well-intentioned 

corporations to engage in unethical behavior.

It is important to be aware of the role that corporate 

influence plays in the media. We need to be critical of 

the  information  that  we  consume,  and  we  need  to 

support  media outlets  that  are independent  and free 

from corporate control.
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Chapter  1:  Unmasking  the  Illusion  of 

Objectivity

The Illusion of Balance

The  media  often  presents  itself  as  objective  and 

impartial,  but  this  is  often an illusion.  In reality,  the 

media  is  often  biased,  either  intentionally  or 

unintentionally.  This  bias  can  take  many  forms,  but 

one of the most common is the illusion of balance.

The illusion of balance is the practice of giving equal 

weight  to  two  opposing  viewpoints,  even  when  one 

viewpoint  is  clearly more supported by the evidence 

than the other. This can give the impression that there 

is a legitimate debate on an issue, when in reality there 

is none.

For  example,  in  the  run-up  to  the  Iraq  War,  many 

media  outlets  gave  equal  time  to  proponents  and 

opponents  of  the  war,  even  though  the  evidence 

overwhelmingly supported the conclusion that the war 
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was a mistake. This gave the impression that there was 

a legitimate debate about whether or not to go to war, 

when in reality there was none.

The  illusion  of  balance  can  be  a  powerful  tool  for 

manipulating public opinion. By giving equal weight to 

two  opposing  viewpoints,  the  media  can  create  the 

impression that there is no clear consensus on an issue, 

even  when there  is.  This  can  make  it  easier  for  the 

media to promote its own agenda, or the agenda of its 

advertisers or sponsors.

The  illusion  of  balance  is  a  serious  problem  that 

undermines  the  public's  trust  in  the  media.  When 

people see that the media is not objective, they are less 

likely  to  believe  what  it  says.  This  can  have  a 

devastating impact  on our democracy,  as  it  makes it 

more difficult for people to make informed decisions 

about the issues that affect their lives.

There  are  a  number  of  things  that  can  be  done  to 

address the problem of the illusion of balance. One is to 
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require the media to disclose its sources of funding and 

any  potential  conflicts  of  interest.  Another  is  to 

encourage the media to give more weight to evidence-

based  reporting  and  less  weight  to  opinion  and 

speculation. Finally, it is important for the public to be 

aware of the illusion of balance and to be critical of the 

information they consume.
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This extract presents the opening three 

sections of the first chapter.

Discover the complete 10 chapters and 

50  sections  by  purchasing  the  book, 

now available in various formats.
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sections of the first chapter.

Discover the complete 10 chapters and 

50  sections  by  purchasing  the  book, 

now available in various formats.
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