
The Subliminal Marketing Playbook

Introduction

There is a vast and largely unexplored world that exists 

beneath  our  conscious  awareness.  This  world,  the 

realm of  the subconscious mind,  is  a  powerful  force 

that can influence our thoughts, feelings, and behaviors 

in ways that we are often unaware of. One of the most 

fascinating  and  controversial  ways  that  the 

subconscious  mind can be  influenced is  through the 

use of subliminal advertising.

Subliminal  advertising  is  the  practice  of  embedding 

hidden  messages  or  images  in  media,  such  as 

commercials,  movies,  and  even  music,  that  are 

designed  to  be  perceived  subconsciously.  These 

messages are typically presented so quickly or subtly 

that we are not consciously aware of them, but they 

can still have a powerful effect on our behavior.
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The use of subliminal advertising has been a subject of 

debate for many years. Some people believe that it is a 

harmless  way  to  influence  people's  behavior,  while 

others argue that it is a form of manipulation that can 

be used to exploit  people's vulnerabilities.  Regardless 

of one's opinion on the ethics of subliminal advertising, 

there is no doubt that it can be a powerful tool.

In this book, we will explore the world of subliminal 

advertising and uncover the secrets of how it  works. 

We will  discuss the history of subliminal advertising, 

the  science  behind  it,  and  the  ethical  considerations 

that surround it. We will also provide case studies of 

how  subliminal  advertising  has  been  used  in 

marketing, politics, and other areas of life.

By  the  end  of  this  book,  you  will  have  a  deep 

understanding of the power of subliminal advertising 

and the potential impact it can have on your life. You 

will also be equipped with the knowledge you need to 
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protect yourself from the potential effects of subliminal 

advertising.

This book is essential reading for anyone who wants to 

understand the hidden forces that shape our world. It 

is a fascinating and thought-provoking exploration of 

the power of the subconscious mind and the ways in 

which it can be influenced.
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Book Description

The Subliminal Marketing Playbook is the definitive 

guide  to  the  hidden world  of  subliminal  advertising. 

This fascinating and thought-provoking book explores 

the  history,  science,  and  ethics  of  subliminal 

advertising,  and  provides  case  studies  of  how it  has 

been used in marketing, politics, and other areas of life.

The  Subliminal  Marketing  Playbook is  essential 

reading  for  anyone  who  wants  to  understand  the 

hidden forces that shape our world. It is a fascinating 

and thought-provoking exploration of the power of the 

subconscious  mind and the ways in  which it  can be 

influenced.

In this book, you will learn:

 The history of subliminal advertising

 The science behind subliminal advertising

 The  ethical  considerations  surrounding 

subliminal advertising
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 How subliminal advertising is used in marketing

 How subliminal advertising is used in politics

 How  subliminal  advertising  is  used  in  other 

areas of life

 How to protect yourself from the potential effects 

of subliminal advertising

Pasquale  De  Marco is  an  expert  on  subliminal 

advertising.  He  has  written  extensively  on  the  topic 

and has  appeared on numerous television and radio 

shows to discuss his research. He is also the founder of 

the  Subliminal  Advertising  Research  Center,  a  non-

profit organization dedicated to studying the effects of 

subliminal advertising.

Pasquale De Marco has  written a  book that  is  both 

informative and accessible. It is a must-read for anyone 

who wants to understand the hidden forces that shape 

our world. 
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Chapter 1: The Hidden Persuaders

1. The History of Subliminal Advertising

The  history  of  subliminal  advertising  is  a  long  and 

controversial  one.  The first  known use of  subliminal 

advertising was in 1957, when a New Jersey advertising 

agency embedded the message "Drink Coca-Cola" into a 

movie theater ad for the film Picnic. The message was 

flashed  on  the  screen  for  a  fraction  of  a  second,  so 

quickly that viewers were not consciously aware of it. 

However, research showed that the ad increased sales 

of Coca-Cola by 18%.

In  the  years  that  followed,  subliminal  advertising 

became increasingly popular. Advertisers used it to sell 

everything  from  cars  to  cigarettes  to  toothpaste. 

However,  there  was  also  growing  concern about  the 

ethics of subliminal advertising. Critics argued that it 

was  a  form  of  manipulation  that  could  be  used  to 

exploit people's vulnerabilities.
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In 1974, the Federal Trade Commission (FTC) issued a 

complaint against subliminal advertising, arguing that 

it  was  deceptive  and  unfair.  The  FTC  eventually 

dropped  the  complaint,  but  the  controversy  over 

subliminal advertising continued.

In  the  1980s  and  1990s,  there  was  a  resurgence  of 

interest in subliminal advertising. This was due in part 

to the development of new technologies that made it 

easier  to  embed  hidden  messages  into  media. 

Advertisers also began to use subliminal advertising to 

target  specific  demographics,  such  as  children  and 

minorities.

Today,  subliminal  advertising  is  still  used  by  some 

advertisers. However, it is much more regulated than it 

was  in  the  past.  The  FTC  has  issued  guidelines  that 

prohibit  the  use  of  subliminal  advertising  that  is 

deceptive or unfair.

Despite  the  controversy,  subliminal  advertising 

remains a  powerful  tool.  It  can be used to  influence 
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people's thoughts, feelings, and behaviors in ways that 

they are not consciously aware of.

2. The Science Behind Subliminal Advertising

Subliminal  advertising  works  by  bypassing  the 

conscious  mind  and  directly  accessing  the 

subconscious  mind.  The  subconscious  mind  is 

responsible  for  our  automatic  behaviors,  such  as 

breathing and heart rate. It is also responsible for our 

emotions, memories, and beliefs.

Subliminal messages can be embedded into media in a 

variety of ways. They can be flashed on the screen for a 

fraction  of  a  second,  or  they  can  be  hidden  in  the 

background of an image or sound. Subliminal messages 

can also be conveyed through smells, tastes, and touch.

Once a subliminal message is embedded into media, it 

is  processed  by  the  subconscious  mind.  The 

subconscious mind then uses the message to influence 

our thoughts, feelings, and behaviors.
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There is a great deal of scientific evidence to support 

the  effectiveness  of  subliminal  advertising.  Studies 

have  shown  that  subliminal  messages  can  influence 

everything  from  our  food  choices  to  our  political 

beliefs.

3. The Ethics of Subliminal Advertising

The ethics of subliminal advertising are complex. Some 

people believe that it  is  a harmless way to influence 

people's behavior, while others argue that it is a form 

of  manipulation that  can be  used to  exploit  people's 

vulnerabilities.

There  are  a  number  of  ethical  concerns  about 

subliminal  advertising.  One concern is  that  it  can be 

used  to  deceive  people.  Subliminal  messages  can  be 

used  to  create  false  desires  or  to  reinforce  negative 

stereotypes.

Another concern is that subliminal advertising can be 

used  to  manipulate  people's  behavior  without  their 
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consent.  This  can  be  especially  dangerous  when 

subliminal  messages  are  used  to  target  vulnerable 

populations, such as children or the elderly.

The FTC has issued guidelines that prohibit the use of 

subliminal  advertising  that  is  deceptive  or  unfair. 

However,  these  guidelines  are  not  always  effective. 

Subliminal messages can be very difficult to detect, and 

advertisers  can  often  find  ways  to  bypass  the  FTC's 

regulations.

Ultimately,  the  decision  of  whether  or  not  to  use 

subliminal advertising is a complex one. There are both 

potential benefits and risks to consider. It is important 

to  weigh  the  potential  benefits  of  subliminal 

advertising against the potential risks before using it.
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Chapter 1: The Hidden Persuaders

2. How Subliminal Advertising Works

Subliminal advertising is a form of marketing that uses 

messages  that  are  designed  to  be  perceived 

subconsciously. These messages are typically presented 

so quickly or subtly that we are not consciously aware 

of them, but they can still have a powerful effect on our 

thoughts, feelings, and behaviors.

There  are  two main  types  of  subliminal  advertising: 

visual and auditory. Visual subliminal advertising uses 

images or symbols that are flashed on the screen for a 

fraction of  a  second.  Auditory subliminal  advertising 

uses sounds or words that are played at a volume that 

is below the threshold of conscious perception.

Both visual and auditory subliminal advertising can be 

used  to  influence  our  behavior  without  us  even 

realizing it. For example, a study by the University of 

Amsterdam  found  that  people  who  were  exposed  to 
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subliminal messages of the word "thirsty" were more 

likely to drink more water.

Another  study,  by  the  University  of  California, 

Berkeley,  found  that  people  who  were  exposed  to 

subliminal  messages  of  the  word  "buy"  were  more 

likely to purchase products.

These studies show that subliminal advertising can be a 

powerful tool for influencing our behavior. However, it 

is important to note that subliminal advertising is not 

always effective. It is only effective if the messages are 

presented  in  a  way  that  bypasses  our  conscious 

awareness.

If  you are  concerned about  the  effects  of  subliminal 

advertising,  there  are  a  few  things  you  can  do  to 

protect yourself. First, be aware of the different types 

of  subliminal  advertising  and  how  they  are  used. 

Second, be skeptical of any messages that you are not 

consciously aware of. Finally, if you are concerned that 
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you have been exposed to subliminal advertising, talk 

to a trusted friend or family member.
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Chapter 1: The Hidden Persuaders

3. The Ethics of Subliminal Advertising

Subliminal  advertising  is  a  controversial  topic  that 

raises a number of ethical concerns. Some people argue 

that it  is a form of manipulation that can be used to 

exploit people's vulnerabilities. Others argue that it is a 

harmless way to influence people's behavior.

One  of  the  main  ethical  concerns  about  subliminal 

advertising  is  that  it  can  be  used  to  deceive  people. 

Subliminal messages are often designed to bypass our 

conscious  awareness,  which  means  that  we  are  not 

aware of the fact that we are being influenced by them. 

This can lead us to make decisions that we would not 

have made if we had been aware of the messages.

For  example,  a  study  by  the  University  of  Arkansas 

found  that  people  who  were  exposed  to  subliminal 

messages  for  the  word  "thirsty"  were  more  likely  to 

drink a beverage. This study suggests that subliminal 
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advertising  can  be  used  to  influence  our  behavior 

without our knowledge or consent.

Another ethical concern about subliminal advertising 

is that it can be used to target vulnerable populations. 

Children,  the  elderly,  and  people  with  mental 

disabilities  are  all  more  likely  to  be  influenced  by 

subliminal messages. This is because these populations 

are  less  likely  to  be  able  to  critically  evaluate  the 

messages they are exposed to.

For  example,  a  study  by  the  University  of  Michigan 

found that  children who were exposed to subliminal 

messages for the word "fat" were more likely to have 

negative  body  images.  This  study  suggests  that 

subliminal advertising can be used to target vulnerable 

populations and negatively impact their self-esteem.

Overall,  the  ethics  of  subliminal  advertising  are 

complex and there are a number of factors to consider. 

It  is  important  to  be  aware  of  the  potential  risks  of 
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subliminal  advertising  and  to  take  steps  to  protect 

yourself from its effects.

Here  are  some  tips  for  protecting  yourself  from 

subliminal advertising:

 Be aware of the fact that subliminal advertising 

exists and be on the lookout for it.

 Be critical of the messages you are exposed to, 

both consciously and subconsciously.

 Talk  to  your  children  about  subliminal 

advertising  and  help  them  to  develop  critical 

thinking skills.

 Support  organizations  that  are  working  to 

regulate subliminal advertising.
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 This extract presents the opening 

three sections of the first chapter.

Discover the complete 10 chapters and 

50  sections  by  purchasing  the  book, 

now available in various formats.
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This extract presents the opening three 

sections of the first chapter.

Discover the complete 10 chapters and 

50  sections  by  purchasing  the  book, 

now available in various formats.

22


	The Subliminal Marketing Playbook
	Introduction
	Book Description
	Chapter 1: The Hidden Persuaders
	1. The History of Subliminal Advertising
	2. The Science Behind Subliminal Advertising
	3. The Ethics of Subliminal Advertising

	Chapter 1: The Hidden Persuaders
	2. How Subliminal Advertising Works

	Chapter 1: The Hidden Persuaders
	3. The Ethics of Subliminal Advertising

	This extract presents the opening three sections of the first chapter.
	Discover the complete 10 chapters and 50 sections by purchasing the book, now available in various formats.
	Table of Contents
	This extract presents the opening three sections of the first chapter.
	Discover the complete 10 chapters and 50 sections by purchasing the book, now available in various formats.

